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id. But __ L
e n the wor
There are a lot of homeless peop! i particular, Karine (mmbeau
elp ou

of giving people who are willing to b
from Paris, France, 1s 0n¢ of these people.
w1
Gombeau, 42 years old, was on vacation

tral
son in New York. They were ncar Grand Cen

2 - ahomeless man, wearing a ski cap,
4 .Bemgt
ed eating pizza with her family ang

there arc also g i

One lady n

ith her husband and thetr [5-year-glq
Gtation in Manhattan when ghe

digging 3 the garbage. What was }e

doing? H looking for his next he kind-hearted person she is, she
oing? He was loo

decided to help this man out. She had just finish

: - for the pi
had some extra, so she chose to give it to the man. She even __5 he pizza

being cold.
She went on with her life thinking that
couple of days later, at her hotel, a lady came running up to her with a newspaper.

Gombeau was very __7__ to see her picture in it along with a story. She suddenly

6 was out of the ordinary until a

8 that the homeless man she had given the pizza to was actually a famous actor.
Oddly enough, he was filming a movie in Grand Central Station when she _ 9
got involved. However, the actor didn’t even break character, saying “thank you”
when Gombeau gave him the pizza. That was why she thought he was a homeless
person!

Gombeau said that her _ 10 to give the poor man the pizza was because she
was sad to see so many homeless people living on the streets of New York.

1. A. normally B. luckily

C. naturally D

y A o\ . . gradually
2. A. stopped B. recognized C re
| | - remembered
4. A. cap B. baiil D. over
i answered  B. complained €. ioked ' pap
6. A. something  B.nothing o D. apologized

h C. anything

D. everything
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7.AL sumrise
| ] ‘ ed B, delighted -
¥ A adnlnt{:d C. Satiﬂﬁed

: D. dis :
B. claimeg disappointed

9. A myslerioug)y B. sceret - cxpigined DR
o - re ; - .
10. A. courage Y C. mistakenly D. nroudl
al B . = p u Y
decision C. opportunity D. promise

10 {l\
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Tanni > i

anni was born- .11 © ap illness, which made her unable to move her muscles
' Was interested in sports, but when she —12  (grow) up she didn’t
see many disabled athletes on television. Then several years later, while watching the
London wheelchair marathon, she saw an athlete she knew. She dreamed that she
would be on the starting line, 13 _ {(compete) in the marathon too. Finally her

dream came true. She was not only on the starting line, but also the winner at the

normally. Tanni

fimish line. Tanni believes you’ll never know what youcando _ 14 you try.
B
When fravelling abroad, we are expected to respect the social customs of the
places we visit. In conservative countries, for example, wearing appropriate clothes
is a way of showing we are 15  (respect) and open-minded. Bven if we are
behind the walls of a hotel the entire time, the staff are locals, and should _ 16
(treat) accordingly. Remember we are guests in their home, and while we 17  (visit)
ds many times with this in mind, we still fall short occasionally.
C
In the early days of space travel, scientists sent animals into space to learn
about the conditions humans might face. By studying animals, they were able to
understand 18 it was like to live without Earth’s gravity and atmosphere. The

animals were used to test specially _(d_es_lgn)_ equipment that would later be

o5 R} Is survived a space flight provided
_ uman space flight. Animals __20
.\ % bout }I:OW Weightless’ness would affect humans, ‘what spaceship. designs
10n. abou / ks

informatic
would be the safest, and how well a spé

foreign lan

acesuit would work.
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cercylii lain and simple- .
No,” Mama Lil said it p [ summer job, something

rea
doing that. Bebe, you need to be getting yourself a

civilized.”
Lil since 1 was six, when my own maina and daddy

1’d been living with Mama
fire. Lillian Johns was my mom’s mother,

were killed in an apartment building
Everybody on our street called her Mama Lil and that was what T called her too. ]

had been butting heads with her ever since I could remember. And the older I got, the

more at odds we wete and the more conflicts we experienced.
For weeks I’d been asking Mama Lil to let me join the youth renovation (1B4E)

team. It was a group of kids who had been chosen by city officials to work with
engineers to help repair the Brooklyn Bridge. The project would last the summer and
pay good money. It would help me get to college, where I wanted to study

engineering:
But for Mamia Lil, the thing that made her the most stubbomn this time, was

exactly my dream of becoming anengineer. In some respects, Mama Lil was right. It

was frie that there weren’t man ngineers. But | i

| ¢ Ve b-lff_k women engmeers. But 1 wanted to build

bridges mote than, anything.

“Let me go, Matia Lil,” I begged softly

Mama Lil satas still as 4 staie, * “Maria

the bridge: project permission form, 1 will
:tehﬂ‘eitahce 2 <

Lil,” I said carefully, “if you don’t sign
sign it myself. Nobody will know the

s The next: mrl_-._q. ning, Mama Lijs eyes look

?E Sﬂ:de & AHBOES Wy

iy, “Tleriow; Bebey” she ed red-tired. “I'm going to the bridge,”

1o Said. From her houseds
p‘@h and ﬁ%!lﬂd‘ the fomn “Bebe. e th ess pocket, she took out a
_Hr'lﬁnl.ﬂ S J L DA W,A_ ‘ . ndg@ is luc -:_:a,:: t@ h&VE': Y@u

ndihard, s lm:'-;b1g, m,ght at her.

> shé said.
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Ahead, in the distance Stood the B

: . rooklyn Bridee. This w: : e
the bridge. I'd come ¢q this commer b ge. This was the best spot to see
: er at

: 1d stidied the bridge a mill; '
every one of those times, 1 was ke ge ¢ lion times. And on

with what I’d come to call Brooklyn Belle.

| ny light. On a cloudless night like this one, she
In the whole city. Jeweled in light. Beautiful.

B ' : ;
- elle in the high-noon light, at sunset, on snowy days, and on
foggy twilight momings. .

At night, Belle wasg dressed in tj
was a sight like no other

I had drawn

1 ) ) . 1 was proud of my drawings, but with each page they
ed a sa

showe sad truth about Belle: She needed repair. That bridge renovation project
needed me; and I needed it, in more ways than I could count.

21. Mama Lil refused to sign the permission form mainly because
A. she had become stubborn in her old age

B. she wouldn’t allow Bebe to have a summer job

C. she'thought the bridge project was too dangerous

D. she didn’t support Bebe’s desire to be an engineer
22. What can we learn from the story?

A. Bebe lost her parents in the bridge project.

B. Bebe liked to draw the bridge on winter mornings.

C. Bebe and Mama Lil often got into arguments with each other.

D. Bebe called her grandma Mama Lil because she was her mom’s mother.
hel By mentioning the name “T:%rooklyn Belle”, the author intends to help readers

A recall the history of the bridge
B. appreciate the bridge’s beauty
C. ignore the damage 10 the bridge
D. imagine the bridge’s future look
34. Which of the following could be the
know 1o color or gender.

theme of this story?

B. Eiders always make the bestdeclsm g
C. Conflict usually I;GSQIVBSItSGIf 111 . dlfﬁcult
D” Pfide wins out but makes things more GEEEEE




B
me 10 another epis
guage- When you W
r a customer speakin

: or the sizes—tall op
descriptions when asking for a drinkr—half-ffﬁﬁ black, and o1 » &rande
escripti

ode of our show Tease Your Brag,
Hello, everyone! Welco

Today we will talk about prand lan
hea

RN, 27
alk into Starbucks, the wor e
g a rapid-fire. serieg of

biggest coffee chain, you may

enti and frenta. o
venil e invited Scott, the Starbucks

i ' hav
It is a special language, SO this morning we

¢ Welcome Scott!

Regional Manager to talk about 1
out St@{bucﬁlang_y_gge?

First of all, can you say something ab

Scott: Thanks for inviting me. OK, sure. Our company invented these rules in

the booklet, “Make It Your Drink™.
trained our baristas (WIHENF) to reply to customers using Starbucks vocabulary.

It only belongs to Starbucks. We have also

That is so fascinating, Scoft! Is Starbucks the only company that uses brand
language?

Scott: No. Many companies use this technique. When
hungry Californians order a meal at In-N-Out, a burger chain,
they need to specify the proportion of cheese slices to patties: a

“triple double” means two patties sandwiched between three

slices of cheese.

Thank you so much for your insight, Scott.

This past week, Tease Your Brain left the studio to ask people’s opinion about
brand language. Let’s find out what they said:

A4 markaﬁng;.profafsar.t- In my book The Language of Branding, 1 mention that
brand language is a brilliant way of enhancing customer | oyalty (538). Companics
that persuade people to use their own terms create “a sense of belonging and

improved loyalty to the brand”. It also enables employees to work more efficiently.

A soeiologist: People become part of & “speech community” when they Use
speoializ '

lized vocabulary, which creates a feeling of shared values. Every time 2

company gefs a consumer to refer to its products using a branded term rather than 2
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OWn community.
<cs them more\l‘i‘lﬁely to buy its products in ;he

In g : %
S0 doing, it mal
future.

[ heard you order your coffee with th

. € brand language, “no-whin "
you thmk of this kind of language? BHag o-wnip”. So, what do

A customer: | think it helps to create g «

Crosskit, a fitness firm as

tribe” that members identify with. Take

afl example. It has come up with a set of extensive
vocabulary— “wod” means “workout of the

i

| | day”. Using this kind of description, 1
feel [ike I am in the CrossFit group. '

25. Which of the follqwing belongs to Starbucks language?
A.riple double. B. Whopper, C. Wod. D. No-whip.
26. Starbucks language was invented to B

A. model a new marketing tool

B. give its baristas a sense of belonging

C. get customers to identify with the brand

D. provide a platform for people to share their values
27. What is the purpose of the episode of the show?

A. To feature Starbucks’ popular products.

B. To explore the function of brand language.

C. To highlight the importance of brand influence.

D. To advise more companies to create special terms.

C

No one has ever seen a teenage elephant hesitantly sit down at the family dinner

table with earphones on @nd

? 'hltldr but not yet adults) exhibit other behaviors that, parents of human
onger children but not yet =275

scent elephants: (elephants which are no

teens might recognize-

it,ﬁfmﬁmﬂma@ﬂzz% IR
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earn and they make mistakes ” Cym'hi
d

t 10
“They’re innocent. They have @ 1o

aid. .
Moss, an elephant expert In Kenya 5 They learn that 1 they ryjy Cropg

rue for male elephants.

«J¢’s just like youns human males who drive tog

This is particularly t
they get beaten up and then di€.
fast,” Moss said.

Barbara Natterson, a Harvard biologist pm’nted out that adolescent animals

ger intentionally. This behavior 1s seen thmughout

frequently put themselves in dan
species may consider some actions gf thei !

the animal world. The adults of any
young low-judgment and high-risk; however, these actions actually serve a Purpose.

An example is a practice called “predator (i B+ inspection” which means

adolescent animals approach predators rather than run away. The trade-off for 4,

danger is that they can watch, smell and learn about the predator. They gather 3]

kinds of information that can keep them safer as adults.
The idea that adolescents are hard-wired to take these risks can help people

understand human teens’ behavior.,
‘Teens seem driven to try new things and test boundaries in their own Version
ﬂ-. [ : : 4 T b : 4
f “predator inspection > Natterson said. “They try to have as many exXperiences
as

they can before they leave the nest.”

L —F

.-grou_p' adol:escen:t behavior, He set up two

.-ethanol-spiked (B ZLEE:FL:.) Water. The oih,
other jj

géme that Ieproduced _f’”‘?"wng conditj,
long,

CSIRB 1 2 40
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do when they’re alone » escent mice drank more than the
Y

Steinb
erg said, ©
Js0 took more risks wh ‘and that the teenagers i Vi
en others gers in the driving stud
Wwere around ™ Y

These findings fi
t with whg
e des | tStemberg says 1s anoth ' i
iy 688 Sl er multi-species adolescent
“For the most part, adolesgems

human
adolescents,” Steinberg said, | I T sa and animal alike, prefer to be with other
Y

e
‘gnimal’ 1s Just as important i 11 that enagers are social animals, I think the word
- ) ; 1al sentence ag th ;
e word ‘social’.”

While

doing their stud
Y, both Natterson and Steinberg were raising a human

teen in their homes. Thei ;
een heir desire to understand animals was driven by wanting to

anderstand their own chi
o children. They hope their findings will help people who are
raising adolescents.

28. According to Natterson, what is a risky but valuable action for adolescent animals?

A. Watching enemies’ behavior up close.

B. Observing an adult hunting a large animal.

C. Challenging predators with other adolescents.
D. Gathering information with the help of parents.

19 Steinberg’s experiments found
Als are less likely to get drunk while with pecrs

A. adolescent anim
¢ to be sociable in the presence of peers

n teens are affected by peer pressure

.ent animals than in human teens!

B. teenagers are not willin

C. both adolescent animals and huma

¢ -
30. What does the un‘d;gﬂmt’«d sentence mean!
A. Adolescentl animals long to socialize with teenagers.
R ty that adolescents share.

uali
sing with peers s 7€ 4
B. Socializmng + an be intﬁrPTEted in different ways-
alized by teenagers.

C.“Social” is @ Wﬁl‘-d that ¢4

D. The 1mportanc

e GEBT

gigpe T
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o feters arc a generat
lliﬁlns gjsters « a g dliOn apanﬁ

- on Wi
Consider these facts: The tennis champio 1 1980, s Tabellcd “Gep 3o
according to the Pew Research Center. Venus, b:’T }
PLL 111E,
Serena, born in 1981, is a “millennial” Meﬁnwf
- he form
Obama both belong to the same generation. T

' “ boomers’ .
latter was born in 1964, making them both “baby ' |
ersonalities 1110 generational stercotypes ( AR \
p bl

Donald Trump and Michel,

er was born in 1946 whjle the

Before you push these diverse

let me stop you there: Just don’t. Generation labels, although widely adopted by ¢,

public, have no basis in social reality. In fact, 1n ONE recent survey, most people diq

wer -
not identify the correct generation for themselves, cven when they were shown a |ig

of options.
This is not surprising since the labels are forced by survey researchers,

journalists or marketing firms before the identities they are supposed to describe
even exist. Instead of asking people which group they identify with and why, they
just declare the labels and start making pronouncements about them. That’s not how
social identity works.
The practice of naming “generations” based on birth year goes back at least to
the supposed “lost-generation” of the late 19th century. But as the tradition slid into a
never-ending competition to be the first to propose the next name that sticks, it has
produced gradually declining returns to social science and the public understanding.
The supposed boundaries between generations are no more meaningful than the
names they’ve been given. There is no research identifying the appropriate
boundaries between generations, and there is no statistical basis for requiring the
sweeping character traits (/) that are believed to define them. In one article you
might read that millennials are “libera] lions”,
“distrustful”;

“downwardly mobile”, and

even though they also “get along well with their parents, respect their
elders and work well with CGIleagues”

Rijdlmlwsﬁ cleatly. But what’s the harm? Aren’t these labels just a bit of fun for

and a way of communicating generational

BOT (3£13 )
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changs: which no gne would
Id depy

Yis g
real

acl e
pecausc they simply arepy =5

qec. study and te
: phenom
cnon? W
H E,,

scle
In academic social

matters,

treal, A
e - ANd I go01
worse than 11'1‘1;:1{:\:'3111 : oo o |
. — " » teality stif]
8 labels dri
ve peopl
i ple tow
suri
ﬂ ng and describing socia
1€ histor
¢ historica] period in

iilg ‘
i &

houghtless character judgmeng Ml
‘ siereotyping and

and it can be useful to analyz |
. change is essential,

(aised, but draw whi
hich people were born and

doesn’t help. | o
and assigning names to them

ts of good v W m
T g alternativeg to label generati
lons. We can simply

gescribe people by the de !
cade in which they were born and defi
efine generational

groups specifically related to o particul
. e lcular isspye-—
grrival of “Generation 727 Sue-—such as 2020 school kids. With the

there h v
, as never been a b i
ﬂ?{ﬂme to get off this train.

51_ What do the facts listed in Paragraph 1 imply?
v

A. Different i
ent people have different opinions about gencration labels

B. People with the same ge@g@@n label may not béﬁ:ﬁar age

C. Generational change can be measured by generation labels.

..r"'-"'-—l-._"__-".“_'.

D. G_\eneration labels are widely adopted by celebrities.

T

———

32. The underlined word “sticks” in Paragraph 4 probably means
C. is described D. is accepted

A is understood  B. is analyzed

to the passage, the author may agree that
harmless device writers use to reflect reality

meaningful than generation labels

neration is misguided

33. According

A. the generation Jabel is a

B. generation boundaries are more

C. assigning character traits 10 2 certain ge
[ternative ways 0 judg

D. journalists should find @
o the best title for the p

retire them

e character

. ssage?
34. Which of the following would b 2ssag
[t’s high time {0
B. Genetation labels: The ongos debate
Is: What do

_xp_aﬁd or bridge

A. Generation labels:

C. Generation labe

D. Generation {abels: E
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n: loved ones as well as strangegq

.1 children screaming during onlipe

annoying us. At home, we’ve had 10 P

y members O ihe compute!

ory. The ability |
nore difficult than ever _ 136 o If we

meetings, and famil o live peacefully with

' . m
Kindness seems like a distant M€

annoying housemates of neighbors seems
11, making it a daily prac

Kindness Meditation (

dhism, helps us find sy
to send thoughts of loving kindness to

tice, 1t will come easier over fime.
take kindness as a ski

37 Loving

R AE) (LKM), which dates back to the

mpathy for onc another even

time of its roots to early Bud
itation asks us
(people you don’t know very
jaced with more open,

during trying times. The med

loved ones, then to acquainfances
our unkind thoughts are I€p

love, or at Jeast kindness.

from Portland, Oregon, says LKM helps us
38

well) and finally to

challenging people. Over time,
accepting ones. Anger is replaced by
Donald Altman, a psychotherapist
recognize we are all weak and have been hurt.
So how? To begin with, Altman suggests finding a quiet place to sit. He says to

4 favorite family member or friend sending you the words, “May you

then imagine
be well, happy and at peace.” After a few minutes, direct the words at yourself, “May

I be well, happy and at peace.” __ 39  -Replace the “I” with the name of a
teacher or coach, then a family member or friend, then an acquaintance, and finally
an unfriendly person in your life. End the meditation by spreading the blessing to all
living beings. {

Indeed, we should find our own way toward LKM—but only if we are prepared

to access its benefits and extend them to anyone who may need them

B. Luckily, we:can look to ancient disciplines for guidance
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From the cheeky sound of a whoop
=5 - . ) 1 H ee CUShi{}
spring loaded spider rocketing from a glass, pranks (& {’p; o
L - . ) s GEAERY) are a
popular way of making fun of others and getting a laugh. Wi
augh. While

qme experts point out potenti
ntial negative :
s, pranking can al
50

decrease Sress, raise a smile, and strengthen relationships

t S 1 itt ]- : | .- i . I |

latest b |
est book around pranks for young jokesters. Part of his Funny Kid book

series, Prank Aliens, 1s about a boy named Max who is searching for the greatest

prank of all time. Stanton said that pranking in the home can build strong

relationships between parents and kids.

“Some of the best relationship-building moments Ih
n said. “An adult joining in their g

of joy. It’s a great way to
s and still feel Joved and

ave with my own kids are
ames can be

when I enter into their space,” Stanto
bring wonderful

can laugh at ourselve

surprising for kids and moments

demonstrate to our kids that we€

d consequences said psychiatris_t

g can anget the targ
be good when the

can be great

secure,” he added.
e with unjntende

harm or ejibarras
2dded “Pranking can

pr-anked person. It

m
et and

But playing tricks cafl co

Mark Cross. Pranks that are inter}de_d_ to
hip. However Cross also
for everyoneé; including the

even ruin a relations

outcome is laughter
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epert which helps ease anxicty ”
*

h » I -'15 o e ; ¢
release of stress. When you 1aug you noes up a3 Y,

try SOme IJl"ﬂI‘LkS‘? w

ping Ve ege ctables and
a
rap | putting plastic spidets in guegg

So why not

kids on their birthdays always gets pcctmg person 's chair 18 sure to

1 on an unsus
t you and everyone involved,

drinks or placing a whoopee cushio
rp £ 51 be gDDd fO

causc a belly laugh. All these might ju

elationship?

40. What are the benefits of Pfﬂ“king : ,
uifl a1
nent, then underline it ang

; r
41. When can pranks anget the target of EVED |
-1 the following statel

42. Please decide which part 1S false

explain why. #
> Pranking is good when everyone la ohs at the pmnked person, since laughtey

releases Stress.
43. In addition to pranking, what other ways cafl you use to strengthen relationshipg

with family members? (In about 40 words)
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