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I was about to sleep when someone knocked on my window. Knock, knock. Then a three-second pause.

Knock, knock. Immediately I knew it was my best friend, Ben. The knock ____ 1 was our emergency call
which never means anything good.

“What’s going on?” I rushed to open the window and asked.

Ben climbed in. “Bad news.” He gave me a 2 look, and I immediately knew what it was. My heart
__ 3 .Igavehimanod, and he sighed in response.

“Where to?” I asked.

“Virginia.”

“That’s far from Florida.”

We looked at each other knowing we were thinking the same. Both Ben and I had parents in the airforce. We
were used to frequent moves.

Ben and I became close friends since I crashed into Ben’s stand and sent plastic cups of lemonade flying into
the heavens. At first, | 4 Florida. Everything changed, though, when I 5 rollers-kated into Ben’s
lemonade stand.

“It must have been fate!” we claimed. But I think that, maybe, there was some ____ 6 in that lemonade,
and that as it rained down on us, it cast a spell making us friends forever.

“Maybe your family will get moved to Virginia too.” Ben said.

“Yeah, maybe.” I knew the chance was low, but I chose to hope.

Ben grinned at me. Though it looked sad, Isaw ____ 7 in him too.

“I’ll have a lemonade stand 8 for you.”

“Then I’ll pack my roller-skates.”

“Then I’ll wear a poncho (M #%).”

We 9 . The humid Florida night closed around us, and I felt a tiny drop of liquid splash on my arm. I
knew it was probably rain, but still, I thought that, maybe, it was a drop of magic lemonade, because nothing on
earth can break the 10 between us.

1. A. sound B. pattern C. number D. symbol
2. A. playful B. grateful C. cheerful D. meaningful
3. A. failed B. softened C. sank D. relieved
4. A. hated B. missed C. explored D. appreciated



5. A. gradually B. narrowly C. constantly D. accidentally
6. A. sign B. magic C. flavour D. wish
7. A. hope B. joy C. courage D. support
8. A. necessary B. convenient C. ready D. useful
9. A. struggled B. argued C. laughed D. compromised
10. A. rule B. bond C. barrier D. balance
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Emma was on her way home when she heard a sudden scream. Looking around, she saw a little boy on the
sidewalk gasping (/5\fifi ) for air, his frighted mother begging 11 help. Emma rushed to the boy, whose
face had turned purple. “What’s wrong?” “A candy! In his throat!” It was lucky that Emma 12 (learned)
how to perform the Heimlich maneuver (748 37 57 2 K7%) at school. She acted 13 (quick). Soon, the boy
coughed up a piece of candy and began breathing again. He was saved in time.
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The 19th Asian Games, held from Sept. 23 to Oct 8 in Hangzhou and five other cities in Zhejiang, __ 14
(come) to an end recently. It is undoubtedly the most 15 (amaze) sporting event of the year, with 15 world
records broken. The competitive atmosphere and sportsmanship displayed by athletes are impressive. Besides,

16 makes it more spectacular is that “Green Games” has become a calling card for it. Green energy
sources were used at all 56 competition venues. For example, digital technologies were used for managing carbon

emissions from venues in the six cities 17 the Games were held.
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COP26, 18 (know) as “the 26th UN Climate Change Conference of the Parties”, was the latest in a
series of meetings bringing together governments to protect the environment. Its main goal was to take measures
against climate change—long-term changes in world weather patterns 19 are linked to human activities
including farming, industry and transport. Gases such as carbon dioxide, which ___ 20 (produce) by these
activities, trap heat in Earth’s atmosphere and cause temperatures to rise, leading to extreme floods, heatwaves and

storms.
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A
COMPETITION
Draw a sea creature for our ocean poster

Are you a gifted artist? Do you think you can draw a prize-winning dolphin or shark? In celebration of World
Ocean Day on 8 June, The Week Junior is running a competition to create an awesome poster featuring some of the
world’s coolest sea creatures, and your artwork could be part of it!

How to enter

Draw a picture of your favorite sea creature and send your picture by email to
competitions@theweekjunior.com with OCEAN POSTER as the subject line by 10 April 2022. Make sure you’ve
included your name, age, chosen sea creature, the address and phone number of your parent or guardian.

Once the competition has closed, our judges will pick 10 of the best animal drawings. They will be looking for
the most creative and colorful drawings, so don’t be afraid to go big!

What you could win

The winning pictures will be shown on a The Week Junior ocean poster.

Each winner will also receive a paint brush set worth over £80, which will be delivered to you.

Terms and conditions

The Week Junior will not share your personal details with third parties. The Week Junior will only use
personal details to contact the competition winners.

No responsibility can be accepted for entries that have been lost or damaged in transit( iz1% ), any technical

failure or any event that may cause the competition to stop. Entries must be received before 11:59 pm on 10 April
2022.
All winners will be informed accordingly 4-6 weeks after the competition closes. By entering the competition
all participants give permission for their artwork to be published online. Entries cannot be returned to senders.
21. The drawing competition is held to
A. celebrate World Ocean Day B. help the talented artists
C.advertise The Week Junior D. protect dolphins and sharks
22. Winners of the competition will
A. meet the judges B. get prize money
C. accept delivery of prizes D. receive an ocean poster

23.What will The Week Junior be responsible for?

A. The privacy of the participants. B. The damage or loss of pictures.
C. The return of the artwork to the senders. D. The computer problems in sending emails.
B

Local barber (3% i) goes above and beyond for a little boy
“That day started all wrong,” LaQuista Erinna said. “And we forgot his headphones. We were running late,
traffic was horrible, so I knew it was going to be difficult that day.”
When Erinna and her son finally arrived at their appointment, it seemed like there was no way 6-year-old
Jackson, a boy with autism ([ [1%iE), would be getting his hair cut.

“He just immediately got anxious,” Erinna explained. “Usually I have to do some coaching to get him in the



chair. He will put on his headphones, and we power through.”

Erinna said Jackson is a typical little boy who loves to play and loves art. But some tasks can be sensory
overload, and haircuts are one of them. The stress was so intense for mom and son that almost two years went by
before Jackson got another haircut. But this time, he was in the hands of Ree, the barber, and things were getting
easier.

Ree noticed his Super Mario Bros shirt and told him that he needed to save Mario by making sure no hair got
on him. She cut his hair while he moved and ran around the shop. She talked to him throughout the entire process,
encouraging him and reminding him about protecting Mario to keep him engaged.

“It just touched me so much,” Erinna said: “She nurtured that relationship. She gained his trust.”

“I feel good I can go above and beyond for a child,” Ree said. “I know children want to be free. They want to
express themselves so I try to find a different strategy to make them feel comfortable.”

Jackson’s smile told the rest of the story.

Erinna was very moved by her son’s haircut. She shared a video online, which has gotten millions of views.
Given the huge response, Erinna also set up a special GoFundMe to support Ree to make sure she’s able to continue
to work and replace any lost income from the impact of the pandemic (Vi 17 7%).

24. What usually helped to calm Jackson during haircuts?

A. His mother’s trust. B. His art books.

C. His barber’s encouragement. D. His headphones.

25. How did Ree succeed in cutting Jackson’s hair?

A. By in spring him to be brave. B. By cooperating with his mother.

C. By turning the haircut into a game. D. By telling stories about Super Mario.

26. Which of the following words can best describe Ree?

A. Kind and honest. B. Patient and creative.
C. Caring and generous. D. Confident and friendly.
C

Store owners have been inventing new tricks to get consumers into their stores and purchasing their goods.
Even as we find new strategies to resist, neuroscientists (f#£2 %} 2% %) are employed at marketing agencies across
the country to best figure out what is going through a consumer’s brain at each point in the decision process.

We consumers overspend due to the fact that we have a fear of missing the really good deal or having to pay
more for the same thing and lose money. Normally, the prefrontal cortex ( Hif 47 /Z ) controls our emotional
reactions to things, and keeps us from acting unreasonably by calming down our fears. But an advertiser can
disturb our prefrontal cortex just by displaying flashy deal signs, encouraging it to do math on how much money
we might save now by buying more of something we don’t actually need yet.

Nostalgia, that regretful affection for past events, is another strong influencer during the holiday season, and
it’s shaped by emotion. Emotion—whether good or bad—enhances the formation of memories, engaging more
parts of the brain. So hearing a nephew singing a carol, for instance, might reawaken memories associated with
that particular song in a much more powerful way than hearing that same nephew sing another song. These kinds
of memories are brought back even more easily by sensory input. This might be why we are often greeted by a

sensory reminder everywhere we go in a month.



Wherever you purchase gifts, there are social influences on what you buy as well. The holidays are a time
when we are especially conditioned to pay more for the label because we’re buying gifts. Receiving a brand-name
gift sends the message that “this person has spent more on me, so he or she must value me more.” And it makes
sense. If two things seem pretty much the same, how do I know which to choose? Humans have survived as a
social species, and we have to rely on each other. So when our brains are trying to make decisions, one of the
shortcuts is to assume that if a lot of other people prefer something (and higher cost is often a predictor of that),
then there must be a reason.

Much of our holiday spending is driven by unplanned purchases. Plan ahead, resist the urge to purchase in
the moment, make notes for comparison shopping, and if the deal is actually good, then it will hold up to
inspection and you’ll feel good about your purchases later. Before you blow your budget this season, remember
that your brain might be fooling you into that next purchase.

27. From Paragraph 2, we learn that

A. the prefrontal cortex is the calculation center

B. the common consumers always act unreasonably

C. the sight of flashy deal signs may fill consumers with fear

D. the advertisers make consumers pay more for the same thing

28. According to Paragraph 3, which of the following can work on consumers?

A. Creating a festival atmosphere. B. Following the current fashion.
C. Preparing more free samples. D. Offering a bigger discount.

29. Why do we buy brand-name gifts during the holiday?

A. They are more reliable. B. They are a sign of social status.
C. They make people feel valued. D. They are favored by most people.
30. To avoid overspending, the author suggests we
A. buy in the moment B. reduce our budget
C. return unnecessary products D. make a plan in advance

D

Upskilling is the future—but it must work for everyone

Automation and job replacement will be one of the most significant challenges for the global economy of the
coming decades. A 2017 Mckinsey report established that 375 million workers will need to switch occupational
categories by 2030. The World Economic Forum suggests that by 2022, automation will replace 75 million jobs
globally—but create 133 million new ones.

Research into the likelihood that a job will be impacted by digitization has largely focused on the
“automatability” of the role and the following economic regional and political effects of this. What this research
doesn’t take into account is something more important for the millions of taxi drivers and retail workers across the
globe: their likelihood of being able to change to another job that isn’t automatable. Recent research suggests that
the answer to this may be that the skills that enable workers to move up the ladder to more complex roles within
their current areas might be less important than broader skills that will enable workers to change across divisions.

In July, Amazon announced that it would spend $700 million retraining around 30% of its 300,000 US
workforce. While praiseworthy, it will be interesting to see the outcome. In the UK, the National Retraining

Scheme has largely been led by employers, meaning that those on zero-hours contracts and part-time workers—



often low-skilled—will miss out. Governance will be a crucial element of ensuring that such schemes focus on
individuals and life-long learning, rather than upskilling workers into roles that will soon also face automation.

According to the Mckinsey report, “growing awareness of the scale of the task ahead has yet to translate into
action. Public spending on labour-force training and support has fallen for years in most member countries of the
Organisation for Economic Co-Operation and Development,” which impacts more than just the low-skilled and
poorly compensated.

The global impact of automation is also put into relief by research demonstrating that, between 1988 and 2015,
income inequality increased throughout the world. Billions of people do not have the essentials of life as defined by
the UN Sustainable Development goals.

Alongside climate change, automation is arguably tech’s biggest challenge. As with globalization,
governments and employers—and us workers—ignore its potential consequences at risk to ourselves.

31. It can be known from Paragraph 2 that __ .

A. recent research has found ways to face automation

B. broad skills are of great significance in changing jobs

C. regional economy can affect the automatability of a job
D. it is even harder for workers to move up the social ladder

32. What is the author’s attitude towards retraining programs?

A. Supportive. B. Critical.

C. Skeptical. D. Sympathetic.

33. According to the author, what is one consequence of automation?

A. Less spending on training. B. A slowdown of globalization.

C. Social unrest and instability. D. An increase in income inequality.

34. The passage is written to .
A. argue the urgency of creating new jobs B. compare globalization with automation

C. analyze the automatability of certain jobs D. stress the importance of upskilling workers
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Pets are like our family members and their good health is something that is very important to all pet owners.

Just as the pollutants, such as carbon monoxide (—Z%84t.4) and carbon dioxide in the air, affect our health, these

same environmental nasties can affect our pets too.

35 57% of dogs exposed to higher pollution levels developed brain diseases and showed signs of

neuro problems. In a more recent study from the journal of Veterinary Internal Medicine, researchers found that
cats with breathing problems were more likely to live in households with higher indoor air pollution.

Air purifiers have been brought into use in recent years. They work to remove harmful chemicals known as
volatile organic compounds (VOCs) and other environmental pollutants from the air.____ 36 But are they
safe for pets? How can we ensure that they aren’t harming our furry friends?

_ 37 The physical safety of using a mechanical device around pets is what we have to pay attention

to. Air purifiers come in various shapes and sizes, from small desk-top units to large, free-standing models. In terms



of physical harm, there is an existing risk of our pet becoming trapped in the electrical wire of our air purifier. Air
purifiers are designed to be used in the home around children and their internal mechanisms should also be safe

from small tails of our pets and other parts of their bodies. 38

Whether the air purifier improves or damages the health of our animals is also something we have to consider.
The air purifiers are safe for pets, but only if they do not produce any ozone (.%8) byproduct. 39 We
should always stay away from the ones that produce even minimal quantities. We are always on the safe side by
picking a standard air purifier with the classic 3-stage filtration (i Ji€) system of a pre-filter, HEPA filter and

carbon activated filter.
Picking the wrong air purifier type can quickly make things worse for our pets. On the other hand, picking the
correct air purifier can lead to a big increase in the quality of life for them.
A. At present many homes are equipped with these useful devices.
B. Before buying an air purifier, we should keep two aspects in mind.
C. Pet owners always pay close attention to the physical health of their pets.
D. Even the smallest pets shouldn’t be able to access the insides of air purifiers.
E. This greatly depends on the type of air purifier and air cleaning technology used.
F. So always check the product specifications and try to find a model that does not produce any carbon monoxide.
G. A 2008 study published in Brain and Cognition showed that dogs’ brains were negatively affected by the heavy

pollution levels.
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Every year more of us try and reduce our impact on the planet. A refill shop, or zero waste shop, gives you a
choice to go green.

Refill shops tend to be small, independent stores that sell non-packaged goods. Most of the time they will be
dry ones like rice and nuts produced directly in the local sites, which means less carbon footprint from farm to
plate. They can also be many other sustainable (F] $#4E1]) products, like refill cleaning products and soaps.

Shoppers only need to bring containers they already own and refill them from larger containers in the store.

Refill and zero-waste shops are usually located in communities. Buying from within walking distance, clearly,
is more sustainable and kinder to the planet, and your community. If you’re walking down the street to your local
refill shop, then you’re doing great but if you’re driving hours away to find your closest shop, then the transport
may cancel out any benefits of what you buy. Remember, it’s the whole process not just the end product.

Perhaps the most significant aspect of shopping at local refill shops is that they encourage us to think about
our consumer habits. They make us pause and think about how we can make positive changes for the environment.

If you can shop local and from independent refill shops, then you should. It doesn’t have to be all the time but
minimising waste and choosing refills where you can will make a positive difference.

40. What are refill shops?
41. According to the passage, what is the most important value of refill shopping?
42. Please decide which part is false in the following statement, then underline it and explain why.

» Refill shops are built in communities within walking distance because driving to these shops can cost money.



43. In reality, refill shops have not won much popularity yet. What do you think might be the possible reason(s)?(/n
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do some coaching to get him in the chair. He will put on his headphones, and we power through.””  ( “/ft1 7% 4%
fHEEREESR, 7 Erinna fARRIE. B RO — IR S A BELLARALTER T o b8 EENL, SRERA
BAEIE T . 7 ) A, JEE EALRE R DA s E B R I A T Ok 0% D I,

[25 @A)
AT FRAR ., 4RSS LB “Ree noticed his Super Mario Bros shirt and told him that he needed to save Mario by

making sure no hair got on him. She cut his hair while he moved and ran around the shop. She talked to him

throughout the entire process, encouraging him and reminding him about protecting Mario to keep him engaged.”
(Ree VER FIMMAELL L B B AAZ, SR, TR B, ORI A kK. MB7ENE BLHIK
B, Mg hEy TSk RS RET, WEIE ST IR, B IR B IR B LR, ik AR R
FELy.) WAL, Ree CHURARR RS EIAGHERR, I BTHA s Sk R . ik C i,
(26 FEAE]
HEF AW . FE4E 25 TLBE “Ree noticed his Super Mario Bros shirt and told him that he needed to save Mario by

making sure no hair got on him. She cut his hair while he moved and ran around the shop. She talked to him

throughout the entire process, encouraging him and reminding him about protecting Mario to keep him engaged.”
(Ree JEE R (UL LB L4t 42, IR Urfth, i ZERBCE LI, BRI k. MlAE s BLEIR

AR, e fhny 7% RS, MWAEE SR, SRR R L LR, kAl R

FrtE.) BLASE BB ““I feel good I can go above and beyond for a child,” Ree said. “I know children want to
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be free. They want to express themselves so I try to find a different strategy to make them feel comfortable.””

C“RBGEIREF, WU —ANEZF A3, 7 Bil. “WEIEZNBZEAH. iTEEREEHS,
B ARG R B — PO E B SEmS, LA R ET IR, 7 ) W%, Ree JBEREE %I B B AR T 22
Ko UHHRARA T L Ree 77 SOt 2l A F R SR N 273k, It B A GG E. ik B
Tl o

[%%)127.C 28.A 29.C 30.D

(3] Xfe— R0, REER— EEKIEHEE, b RE A BATRIRE, TSR TR R . 3C
BT O R B AR A 9 B

(27 @i ]
HEFR R BT, AR 4 28 — Bt b Normally, the prefrontal cortex ( Rl %l )i /2 ) controls our emotional reactions to things,
and keeps us from acting unreasonably by calming down our fears. But an advertiser can disturb our prefrontal cortex
just by displaying flashy deal signs, encouraging it to do math on how much money we might save now by buying
more of something we don’t actually need yet. IEF 5 5L T,  BIAH K Z 426 AT EVIHINE 2 OB, FFiE -
EIATHI AR LA TR A S FAIAT Ao (B ) 75 3 AT DA J s HE T AN 2 (58 5 b R L FRAT TR
BT R, S ETHE N, R IRATIAE 2 K — S AT SE PR LIEA T ERARP, FTLE N2, il
SEFTHE R T ANSERI A S bR B2 FH0H T RIRTAUT B2, AT RE S 1hil 28 se i R iH . ik C i

[28 & i 1
HEF 2T . A4 55 = B¢ +h Nostalgia, that regretful affection for past events, is another strong influencer during
the holiday season, and it’s shaped by emotion. £ IH, BIXfid Ze FH4F H i ik, B0 5 — sk 52
WA, TR ARG R . AW, EE T H AR F R AR . ik A .

[29 @i ]
AT E . ARHESE U BL R The holidays are a time when we are especially conditioned to pay more for the label

because we’re buying gifts. Receiving a brand-name gift sends the message that “this person has spent more on me,

5o he or she must value me more.” 5 1], FRATRER I T a2 188k, N IRATZESEALD . (B —1F
LAY 2BBXFENE R CXDANAERS BT EZ I, FrUMhE — e T EER. 7 A, A7
TELET H 18] SE 42 RAL ) 2 R A 2 AL 2 E AATTEREI B O . ik C 30

[30 @ TEf#]

YRR . YR 5 — BEP Plan ahead, resist the urge to purchase in the moment, make notes for comparison
shopping, and if the deal is actually good, then it will hold up to inspection and you’ll feel good about your purchases
later. $2ATHHRI, HEHI—B PPz, AHEWHELD, WRLHENRE, BAeBEERERaS, KRS
SNRSER AR PSR B o IR, R T S S, R @IRATIR AT e THRI . ik D B,

[%42%131.B 32.C 33.D 34.D

[oi7 )] X2 —im Ui S0 EE UL T B S ATl & AR 2 AR L5 A BR G T THT I 1) o5 B K Bk
2, MERNIX -, MGz 2R A SR, JUHSEHI TSN 26, SCERA T HE
BRI H AAER R R, HE R T AR, A BT LB BT 1 s KBk . R BRI —FE, BUR
A E——PL R EE TN——2H 7 BRI B S VS R o

13T /A7



(31 @iEf#]
AT ER . ARHESE B Recent research suggests that the answer to this may be that the skills that enable

workers to move up the ladder to more complex roles within their current areas might be less important than

broader skills that will enable workers to change across divisions. 1] AT (I 702 B, I/ i) @) 25 28 7T g
e, AE T NBERSAE L H AT AT A ¥ T2 S B R B A TR RE, TREAN AL TNRERE RS B I 1 FE 4 i 5E )2
RIS REE 2, MR R, 2 SR/ AR h AR 2. il B,

(32 A ]
HERLAIWT . AR5 55 — B In the UK, the National Retraining Scheme has largely been led by employers,
meaning that those on zero-hours contracts and part-time workers—often low-skilled—will miss out. AJ %1 7E 5&
B, IR KRR B i R, XK BRI R B AR T A ——AE4E
RGN —— R il dstar s, VR AR R R SESE . Hk C.

(33 @iTEf#]
FEEAI TR, ARPE(R1E0EE — BL The global impact of automation is also put into relief by research
demonstrating that, between 1988 and 2015, income inequality increased throughout the world. 7] Z1HF 57 & 1,
1988 4 % 2015 SEI[A], A5 H YA AFEEILGOINR, X Wik Qs e ERI RS R 72w, hit
AR, AEE NN B S — A E REWAATFZE IR, #E D.

(34 87 ]
T BT R, MR HE SC 2R Upskilling is the future—but it must work for everyone(H; BEHE T 2 A K (R s,
EERIER T8N NG CEEEUH] 1 H AT AR 2 AR L5 A BRA T T i ) 5 3K Bk
2, MENMIX Y, M52 2R H SR, JUHZE TR 286, XERY T/
BT EAFAE R D, SR BR TR, BB AT BA R R I R Bk . SR R, BURY
MJEE——PLE T A——ZM 7 & ERATE B AL . db vl #Ek, KRR 1R iEm T
NAERERI B A . #ik D.
AL s MERME 25, FE109))
RIEFE LA, MHEICE KB G Ll REIEA T B A BRI TH . SWIHPE AR
pri L

[%%135.G 36.A 37.B 38.D 39.E

[SiE] XR—RUIHC. CEIRT, BYRER A B FE KU AR E B, LG wp i) &)
T AT REAE TR BN A UG BB I S BE T, Rl B — 08 i = A SR L, SCmt i (i OR 2
s A Ui F RN M T W

(35 B ]

3 “57% of dogs exposed to higher pollution levels developed brain diseases and showed signs of neuro
problems. (S7% MM E AL RTTHOKT T, =& BN, JERIIMME FERER)” WA, GiED

“2008 R RAE CRMEEINAD 88 BRI — I TR, 0 A KN 52 2™ B I5 QKT S s mi . 7 51
PR AR A K ) S TR, AR T SO R v e 2 BN R0 1) . i G T
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(36 A ]
i1 3¢ “Air purifiers have been brought into use in recent years. (%5 F AL 2T ER CINEH)” A1 F 3L

“But are they safe for pets? How can we ensure that they aren’t harming our furry friends? ({H/2& E I 1% ) 2% 4=
ey ? FATWTHARENIA S FEIRNBETAAL? )7 mIH, ERHLES CRANER AT T, AT
HIBECAIN TR R G %A, WHAHSFE LM JIXiE s —a @ ds, 4 2RIE T
s, A BT, AN “HATF 2 ZEMECE 7 XSEHRRE. 7 V. ik A 5.

[37 BEEfE ]
t_ 3¢ “But are they safe for pets? How can we ensure that they aren’t harming our furry friends? ({H & &4 1% %
Wz ang ? AT R ENA S ERMNBEERMAR? )7, TXHEVE “The physical safety of using a
mechanical device around pets is what we have to pay attention to. (7E 747 & Fl {8 FH WA 15 2% 1) B A 2 4502 FAT ]
NIRRT FEE H B “ Whether the air purifier improves or damages the health of our animals is also
something we have to consider. (25 {14 2% & 75 o035 B T 204 1) 46 Bt 2 FRAT A 20 25 FE 1) i) /) 7 w] 01,
T E SR BN A A A T R R L AR R, R AN TN T, B OR AT SE B i AR
A as, ARIE LTI BIENT “IEM K s ae 2/, JATRAZICAEM A . ” V). #uk B I,

(38 @iiFfE]

H_E3C “In terms of physical harm, there is an existing risk of our pet becoming trapped in the electrical wire of

our air purifier. Air purifiers are designed to be used in the home around children and their internal mechanisms
should also be safe from small tails of our pets and other parts of their bodies. (i H A EMN S, AT BT
FEPNAE D P A B Z T U . 2 b e et TR LERI S, L MLHEI N 224, AZ23A
e /N K L B AR AR AR AL 52 7 AT, A A aR, (BT LE RE RS s
T a), AelE RN R SR AR AL, B DL/ N R e S 2 N SR B
AR B, Dkl “RME R /M BB AR TSR AR . 7 DIRR. ok D T

[39 @i ]
H_E3C “Whether the air purifier improves or damages the health of our animals is also something we have to
consider. The air purifiers are safe for pets, but only if they do not produce any ozone (}Z4) byproduct. (%5 5151k
e 1 O B S A R R A T A R R A R, AR B 2 A ), (HRTR R EAIA S
PEAEARAT A EE )Y, R “We are always on the safe side by picking a standard air purifier with the classic
3-stage filtration (i 1) system of a pre-filter, HEPA filter and carbon activated filter. (&A1 2 T2 &% &,
Wt T — AR S s, PRSI =0 IE RS, AARATE LIRS . SR AU e AR A
G HEILERY ) Al s — B “Picking the wrong air purifier type can quickly make things worse for our pets. On
the other hand, picking the correct air purifier can lead to a big increase in the quality of life for them. (%5415 )
AR R AR PR T AR R . 53— J5 T, IR R s T DU m i A T 2R
TETURD)” AR, R A 15 O B T B AR S A AR U BOR ISR A O, AR b
NI, BRI “IRAEAR KRR B T2 S A B SR AR F I 2 AR . 7 DI, This 484X 3¢

“The air purifiers are safe for pets, but only if they do not produce any ozone (R48) byproduct” . % E T,
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B=Ha: PEREGEHT, 320)
BTG A4PMGEOZNFERME 2, FNRE3IL, BBESH, K129)

% 2] 40. Refill shops are small, independent stores that sell non-packaged goods.
41. The most important value of refill shopping is that it encourages us to think about our consumer habits.
42. According to the passage, refill shops are built in communities within walking distance because walking to refill
shops is environmentally-friendly.
43. 5 A HHITT

[ S5 ] RSO RIS, S EEAY 7 RN IE NI R 155 ).

(40 fVEAR]
AT HE R . ARHESE B “Refill shops tend to be small, independent stores that sell non-packaged goods.(Z R
T E AN, RS S IS . )7 TN, SRR PR AR A A A R i KN BT R
S o #Z %N Refill shops are small, independent stores that sell non-packaged goods.

[41 @iEE]
AT E . ARYESE B “Perhaps the most significant aspect of shopping at local refill shops is that they
encourage us to think about our consumer habits.(8(7F, 7EA M ZRIR 9% 75 )5 WY i EEE I T A2, e8I
TS B QRS I )7 "R, FIR S i B B A O (ELAE T8 SBih 3 125 B AT 2 I8 .
28 N The most important value of refill shopping is that it encourages us to think about our consumer habits.

42 JBVEAR]
AT HE R . ARHESE =B “Refill and zero-waste shops are usually located in communities. Buying from within
walking distance, clearly, is more sustainable and kinder to the planet, and your community.( 2 JR 2% 75 )5 8 5 A7 T
X ARBIE, FEPATERRS NS AT RRSE, P HBERFIURAIAE X B AR . )7 IR, TR PRS2 AEA XA
WAT, RN AT 206 )5 BRI . & %N According to the passage, refill shops are built in communities
within walking distance because walking to refill shops is environmentally-friendly.

(43 @ EfE ]
TG « A2 73 T IR B 1 IR A A5 20 MR . 5 A HRIT] . %2 %09 Refill shops have
not won much popularity yet, because the goods which refill shops sell are not rich enough and can't meet

customer's demands. It may not be convenient for some elderly people to shop in such stores.

BT
44. [EH%]
The person I admire most

The person I admire most is Helen Keller. I came across a book entitled Three Days to See by Helen Keller five
years ago. | learned from the book that she was stricken blind and deaf but she didn’t bow to destiny. Instead, she
tried to live life to the full. She even helped other people with a disability as a social activist. She devoted herself to
raising funds for the American Foundation for the Blind. What she says and does has a great influence on me.
Whenever I encounter difficulties, her spirit will encourage me and help me cheer up. It is Helen Keller who has

made me what I am today and influences me all the time.
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(i8] A BmREE TN ZREBAB L, “ AN 8 “ B R, 5 FREC
3.

[iEAE] 1R

iB%|: come across— run into

W

fiz: destiny— fate
HiB: help— assist
Xt N B IR KFM: have a great influence on sb.— have a great impact on sb.
2.4 e
{7 B ) AR 52 )/ [R) SRR 5 S ] A
Jii5]): I came across a book entitled Three Days to See by Helen Keller five years ago.
$HREA]): 1 came across a book whose title is Three Days to See by Helen Keller five years ago.
[ L5 ) [5%6)%Y 1] What she says and does has a great influence on me. (izJH | What 5| 5] 318 M A))

[ =%>4)%4 2] It is Helen Keller who has made me what I am today and influences me all the time. (izJH 7 “it

is ..who” 57T Al what 5| 5 1) =18 N A)D
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